
Rolling Stone

A VISTA Print Effectiveness Rating survey was recently fielded by Affinity to 
measure reader involvement, advertising effectiveness and editorial readership 
of the November 15, 2007 issue of Rolling Stone.  A total of 410 respondents 
were surveyed to determine the effectiveness of 78 advertisements and the 
editorial readership of 8 articles appearing in the issue. 
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Of the 78 measured ads, the ½ page Todd Rundgren CD ad on page 204 ranked #10 for “Actions Taken.”
What’s more, readers who recalled seeing the ad were significantly more likely than the issue average to “Gather 
More Information”, “Visit the Advertiser’s Website” and “Consider Purchasing the Product/Service.”


